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Note: 1. All Questions are Compulsory
2. Figures to the right state the marks allotted to the questions.

Q1 (a) Select the most appropriate answer from the options given below: (Any Ten) (10)

1 In export marketing is necessary to know more about overseas customers.
¢ Local Survey
¢ International marketing Research
e Branding
e MEIS

2. In export marketing, loss of goods in transit due to storms or collisions is a risk.
e Legal
e (Cargo
e Commercial
e Political
3. Petroleum products form part of India’s exports.

e Software
e Merchandise
e Agriculture
¢ Financial
4. duty is imposed on goods subsidised by exporting countries.
e Compound
e Specific

e Countervailing
e Revenue

5. countries are member nations of NAFTA.

* Saudi Arabia, Yemen, Afghanistan
e Singapore, Malaysia and Cambodia
e (Canada, USA and Mexico

e Brazil, China and Russia

6. is a criteria for selection of foreign markets by exporters.

Packaging design

® Intensity of competition
¢ Promotion

e Technology

7. EXIM policy was replaced with policy by the government of India.
Industrial

Commerce
Foreign trade
Import
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8. is not an item of the prohibited list of exports..
e Wild animals

e Human skeletons
e Red Sandalwood
Onions

9. Towns of Excellence status is given to towns having export performance of minimum

crores.
e 750

e 500

e 175

e 50

10. Infrastructure projects like development of ports, container depots, roads etc can be done
by state governments through

¢ JRMAC
EPCG
ASIDE
e DBK

Ll is the publicity wing of the Government , for organising trade fairs and
exhibitions in India and overseas markets.
e BTP
e [IP
e IIFT
e ITPO

12. Under scheme exporters are allowed duty-free import of inputs for export
production.

e Export Advance authorisation
e Duty drawback

e EPCG
e MAI
Q1 (b) State whether the following statements are True or False (Any ten): (10)

1. Export markctmg involves custom formalities.

2. In comparison to domestic marketing, export marketing involves high risk.

3. India does not export to Asian countries.

4. Indiais a member country of ASEAN.

5. Sliding scale duty is levied on spare parts and components.

6. EU has 20 member countries .

7. As per FTP 2015-20 review and amendments of the policy would be done annually.

8. The IIAs concept was introduced in the state of Rajasthan.

9. Supply of goods to units in EPZs are considered as deemed exports.

10. Export publicity in overseas market can be done with market development assistance
by exporters.

11. FIEO is registered under the Indian Company’s Act 1956.

12. Import of second hand capital goods are not eligible for EPCG scheme.
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Q.2 Answer any two of the following: (15)
(a) Explain the features of export marketing.
(b) What are the factors influencing export marketing?

(c) Discuss India’s merchandise exports since 2015

Q.3. Answer any two of the following: (15)
a) Explain the non tariff barriers in export trade.
b) Explain in brief GATS and AoA agreements of WTO .

¢) Elucidate the need for overseas market research.

Q.4. Answer any two of the following (15)
a) Discuss the implications of FTP 2015-20.
b) Write a note on Deemed exports .

¢) Explain the benefits available to SEZs.

Q.5. Answer any two of the following: (15)
a) Elaborate on the IRMAC scheme offered to Indian exporters.
b) State the role of IIFT in promoting exports.

c¢) Explain the duty drawback scheme given to Indian exporters.

Q.6 Write short notes on the following : (Any Four) (20)
(a) Domestic Marketing v/s Export Marketing
(b) Problems of India’s export sector
(c) Export Market Selection Process
(d) Agricultural Export Zones (AEZs)
(€) Market Access Initiative (MAI)
(f) Indian Institute of Packaging
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